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and will sell, by Dartnell Corp 
Nov. 64 


In more ways than one (Outdoor 
Advertising Assn. of America), by 
Cal Dunn Productions . . . Dec. 87 
Jeremy Tate Sr., the last of the small 
time spenders, by Metropolitan Life 
Insurance Co... . April 61 

Motion at the  point-of-purchase 
(Hankscraft Co.) . Feb 34 

Mr. Moore’s dream washer (General 
Electric) .. . June 39 

New world of stainless steel (Repub- 
lic Steel Corp.), by Wilding Inc. . 
April 61 

North Chicago laundry (Academy 
Films) .. . Feb. 34 


Plexiglas (Rohm & Haas) .. . March 
109 


Printexec (Education Council of the 
Graphic Arts Ind.), by Contempo- 
rary Films . Dec. 87 

Profits in the bag (International Pa- 
per Co.) ... March 109 

Redbook’s young adults — how they 
live (On Film Inc.) . Aug. 42 
Sixty-seven south (Port of New York 
Authority) .. . June 39 

That-a-way (Animation Inc.) 

Aug. 42 

The anatomy of a market (De 
Frenes Co.) .. . July 92 

The art of the swimfitter (Catalina 
Swimwear) ... May 117 

The client (Don Nestingen Associ- 
ates) ... July 92 

The egg and you (Holiday), by 
Hartley Productions Inc... . Sept. 58 
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The hidden side of selling, by 
Roundtable Productions Feb. 35 


The magic button (Aerosol Mirs.) 
Jan. 86 


The packaging system, by Container 
Corp. of America Sept. 58 

The paper mill, by Peninsular Paper 
Co Sept. 58 

These people know the steel busi- 
ness, by Carpenter Steel Co 

May 117 


This is advertising, by Fred A. Niles 
Communications Centers Inc 


Nov. 64 


Zipperwall (Kawneer Co.), by Fuller 
& Smith & Ross Inc., and Fred A 
Niles Communications Centers Inc 


April 61 
FILMSTRIPS 


@Film guide for sales and marketing 
executives, by Sales and Marketing 
Executives Intl Oct. 14 


How to produce a filmstrip that 
schools will use (Intl. Shoe), by Mil- 
dred Weiler... Feb. 3 


How to shoot a filmstrip—down on 

the farm! (Cramer-Krasselt Co.), by 
Jan. 84 

How to start a trend with filmstrips 

(Brunswick Corp.) by Warren 

Kelley June 31 


FOOD 
A supermarket promotion that 
makes everybody happy (General 
Mills), by Robert B. Konikow 
Sept. 92 


OAdventures in food — the chicken 
(Package Research Laboratory) 
Jan. 86 
How premiums move goods from 
supermarket shelves (Frito-Lay Inc.) 
by William H. Prince Jr June 109 


How to use fluorescent inks with 
taste and effectiveness, by Ernest F 
Perry Feb. 66 


Launching a new product with di- 
rect mail (Sweet-10), by Kenneth R 
MacDonald . April 69 


Point-of-purchase must be sold 


(Coca-Cola), by Maurice C. Roe 
June 49 


GOVERNMENT RELATIONS 


How the packaging hearings affect 
you. by Ed Sachs . May 51 


GRAPHIC ARTS 


WA handbook of graphic reproduction 
processes, by Felix Brunner... Nov 
16 


How to get a four-color effect on a 

two-color budget (Winthrop Shoe), 

by Vernon Koby ... Nov. 67 

How to improve your annual report, 

by Herbert C. Rosenthal .. . Oct. 101 

How to use tip-ons, by Etna M 

Kelley April 86 

Newspaper preprints, by Ed Sachs 
Sept. 29 

The graphic artist and his design 

problems, by J. Mueller-Brockmann 

Nov. 18 


The Penrose annual, by Allan Dela- 
fons... May 20 


Why — and how — a company 
changed its mark (Menasha Corp), 


by Mowry Smith Jr 


GREETING CARDS 


Using off-beat mail to increase sales 


... Dec. 91 


(Rust Craft Publishers), 
Kaufman . March 60 


Displays for the season (Laurel 
Cards Inc.), by Robert G. Moran 
May 77 


HOTELS 


How signs sell service (Villa Motor 
Hotel), by Bert Goldrath .. . Jan. 21 


HOUSEHOLD PRODUCTS 
A carton for shipping and display 
(Berns Air King . . . April 127 
How a non-food item uses a food 
premium (Lestoil Products), by Mar- 
ion T. Mocheski Aug. 76 


How package design improved a 
product image (Scott Paper Co.), by 
Allen Sommers Aug. 85 

Using packaging to fight the giants 
(Aspen Corp.) . . . Sept. 97 

Using the Civil War as a contest 
theme (The Tell City Furniture Co.), 
by Richard G. Byrne .. . Feb. 53 


INCENTIVES 


An inside look at an incentive trip 
(General Electric), by Bette Macon 
Sept. 106 

How to reach boys through promo- 
tion (Minneapolis Star and Tribune) 
by Paul Theurer Feb. 75 

Tours for newsboys build goodwill 
(Parade Publications), by Ezra L 
Dolan May 102 

Travel incentive services, by Bette 
Macon July 39 


INSERTS 


How to get four colors on a two 

color budget (Natl. Carbon Co., Div 

of Union Carbide Corp.), by Laur- 

ence F. Granger Feb. 72 

Newspaper preprints, by Ed Sachs 
Sept. 29 


INSURANCE 


Cutting costs doesn’t alwys save 
money (New England Mutual Life 
Ins. Co.), by Philip Brady Oct. 38 


How to photograph an accident 
(Liberty Mutua! Insurance Co.), by 
Bette Macon Aug. 57 

OlJeremy Tate Sr., the last of the small 
time spenders, by Metropolitan Life 
Insurance Co April 61 
Using educational films to build 
goodwill (The Paul Revere Life In- 
surance Co.), by L. R. Blanchard 
... Dec. 79 
Why an insurance agency has used 
calendars for 71 years, by Howard 
M. Duffy Nov. 80 


JEWELRY 


A beauty in six colors (Croton 
Watches), by Irwin Goldberg 
Jan. 47 


Use printing — not samples (Judy 
Lee Jewels), by Kenneth R. Mc- 
Donald May 62 


LABELS 


How a label unifies a campaign 
(Rawlings Sporting Goods Co.), by 
Mildred Weiler .. . Dec. 31 

How to let your customer help de- 
sign your package (Lucky Tiger 
Mfg. Co.), by Stephen W. Harris... 
Oct., 23 

Model cars build new model sales 
(Mercury), by Haviland F. Reves 
... Sept. 68 


by Burt 


LAYOUT 


Paragraphing. by G H. Petty . 
Oct. 114 


MANUALS 


A complex die-cut makes matters 
simple, by Ted Sanchagrin 
April 110 


MARKETING 


GInnovation in marketing. by Theo- 
dore Levitt Sept. 14 


Sales planning and control, by Rich- 
ard D. Crisp... July 14 


MEDIA 


OA kind of feeling (Fawcett Publica- 
tions) May 117 


A new look in a newspaper (N.Y 
Herald-Tribune), by Ted Sanchagrin 
May 59 


OdAction by plan, by Henry Strauss & 
Co.... Nov. 64 


Bringing ideas to the sales floor 
(Better Homes & Gardens), by Don 
Dooley .. . Jan. 81 


How to get your ads read three 
times (Purchasing Magazine) 
Feb, 57 


How to reach boys through promo- 
tion (Minneapolis Star and Tribune), 
by Paul Theurer Feb. 75 


Oln more ways than one (Outdoor 
Advertising Assn. of America), by 
Cal Dunn Productions . Dec. 87 

Bliving with television, by Ira O 
Glick and Sidney J. Levy .. . Dec. 18 

@Media for the millions, by Robert C. 
O'Hara... Dec. 18 


ORedbook’s young adults — how they 
live (On Film Inc.) ... Aug. 42 


Redesigning a publication (Institu- 
tions), by Richard Koehler 
March 46 


WReference books in the mass media, 
by Eleanor Blum ... Nov. 18 


OThe anatomy of a market (De 
Frenes Co.) ... July 92 


OThe egg and you (Holiday), by 
Hartley Productions Inc. . . . Sept. 58 


Tours for newsboys build goodwill 
(Parade Publications), by Ezra L 
Dolan May 102 


MERCHANDISING 


Does the retail pharmacy need sales 
promotion?, by Charles E. Vaughan 
. June 89 


How to buy point-of-purchase pro- 
fessionally, by William S. Thomson 
Aug. 47 


Sales promotion at the retail level. 
by Howard M. Cowee .. . June 62 
Selling children with point-of-pur- 
chase (Arrow Housewares Products 
Inc.) ... Aug. 54 


Selling millions of books (Golden 
Books), by Leonard M. Forman... 
Feb. 90 


Super promotion for supermarkets 
(Quality Foods), by Bert Goldrath 
Feb. 99 


The merchandising broker: can he 


solve your problems? by Alan B. 
Eirinberg ... May 81 


Use printing — not samples (Judy 
Lee Jewels), by Kenneth R. Mc- 
Donald... May 62 


Using personality to move merchan- 
dise, by Norman A. Lunenfeld .. . 
Dec. 68 


Advertising & Sales Promotion | January 1963 83 





MOTION PICTURES 

@Basic titling and animation. by East 
man Kodak Co... . Jan. 15 

@Film guide for sales and marketing 
executives, by Sales and Marketing 
Executives Intl. . . . Oct. 14 


Hollywood films as a sales promo- 
tion tool .. . April 49 


How to make a motion picture for 
world wide distribution (IBM World 
Trade Corp.), by D. J. Scherer & W 
H. von Dreele Dec. 85 


Making one film with eight endings 
Youngstown Steel & Tube), by John 
R. Advent ... March 101 
Motion pictures are effective in mod- 
ern sales promotion (Union Carbide 
Plastics Co.), by W. J. Connelly . 
June 36 
New opportunities with 8mm sound 
film, by J. C. Frandsen . . . Nov. 57 
WSteps in producing and costing a 
business film, by Association of Nat! 
Advertisers .. . Nov. 16 


BU. S. government films for public 
use — 1960 (U.S. Dept. of Health, 
Education & Welfare, Office of Edu- 
cation) ... July 15 
What is happening to 8mm sound 

July 87 


NEW PRODUCTS 
A carton for shipping and display 
(Berns Air King) . .. April 127 


How direct mail helped a new prod- 
uct (Electro Engineering Products 
Co.), by Howard G. Jacobson... 
Dec. 104 


How packaging introduced a new 
product (Prestige Manufacturing 
Corp.), by Lee Hall ... July 57 


How to get more new product news 
printed, by Erwin S. Koval .. . Nov 
23 


How to launch a new product (Zo- 
tos), by Herb Golden .. . Jan. 17 
Launching a new product with di- 
rect mail (Sweet-10), by Kenneth R 
MacDonald... April 69 

Using packaging to fight the giants 
(Aspen Corp.) ... Sept. 97 


OFFICE EQUIPMENT 
How a theater party/open house can 
pay its own way (Thos. W. Ruff and 
Co.), by S. Michael Collins . . . Dec. 
113 
How an agency controls time and 
costs (Charles Bowes Advertising 
Inc.) .. . Aug. 100 
How to cut costs and improve effi- 
ciency with simplified addressing 
(Southern Baptist Sunday School 
Board), by E. Odell Crowe ... Aug 
64 
How to make a motion picture for 
world wide distribution (IBM World 
Trade Corp.), by D. J. Scherer & W. 
H. von Dreele ... Dec. 85 
Office copying machines, by [Ed 
Sachs... June 72 


PACKAGING 
A carton for shipping and display 
(Berns Air King) . . . April 127 


@Film and foil data book, by The 
Packaging Institute . . . Sept. 17 


Folding boxes that attract... Aug 
88 


From a blueprint to a package (Kais- 
er), by Max Barbour... Jan. 49 


How package design improved a 


84 


product image (Scott Paper Co.), by 
Allen Sommers .. . Aug. 85 

How packaging helps make impulse 
sales (Intl. Telephone & Telegraph 
Corp.) ... Feb. 47 


How packaging introduced a new 
product (Prestige Manufacturing 
Corp.), by Lee Hall .. . July 57 
How the packaging hearings affect 
you, by Ed Sachs... May 51 
How to let your customer help de- 
sign your package (Lucky Tiger 
Mfg. Co.), by Stephen W. Harris 
Oct. 23 


Let's not water down consumer 


brand belief, by Gerald Stahl... 
Dec. 45 


Making a carton do double duty 
(Printable Products Permacel), by 
Edward F. Farrell . . . March 95 
Packaging is an advertising medi- 
um. by Robert Zeidman ... April 
128 
Packaging with style and subtlety 
(Jantzen Inc.) . . . July 60 
The four faces of packaging . . 
Nov. 105 

OThe magic button (Aerosol Mfrs.) 

. Jan. 86 

Using packaging to fight the giants 
(Aspen Corp.) .. . Sept. 97 


PAPER 


How trained animals build exhibit 
attendance (Scott Paper Co.) .. 
Dec. 107 


Let's use more colored paper, by 
Charles W. Fletcher .. . July 35 
Lightweight paper can be a money 


saver for you. by Ray Marien... 
Oct. 108 


OThe paper mill, by Peninsular Paper 


Co... . Sept. 58 


Why — and how — a company 
changed its mark (Menasha Corp.), 
by Mowry Smith Jr... . Dec. 91 


PETROLEUM PRODUCTS 


How to hold 55 75th anniversaries 
(Sun Oil), by Etna M. Kelley ... 
May 95 

Using a premium to build traffic (DX 
Sunray Oil Co.) .. . July 55 


PHOTOGRAPHY 


A beauty in six colors (Croton 
Watches), by Irwin Goldberg .. . 
Jan. 47 

BAdvertising photography. by Roy 
Pinney .. . Sept. 17 
Color photography makes sales and 
gets publicity (Armstrong Nurseries) 
... July 71 


Filming the monorail . . . Oct. 125 


Getting professional photography 
... Feb. 43 
®@Halsman on the creation of photo- 
graphic ideas, by Philippe Halsman 
.. March 25 


How to control your photo file (War- 

ren & Litzenberger Advertising), by 

Paul J. Brace . . . March 117 

How to photograph an accident 

(Liberty Mutual Insurance Co.), by 

Bette Macon ... Aug. 57 

How to photograph water pressure 

(Connecticut Water Co.) ... Nov. 84 
BLeica manual, by William D. Mor- 

gan... March 24 

Photography with a plan (Lukens 

Steel Co.), by Fred S. Frater... 
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April 63 
You need altitude to shoot on the 


ground (Alcoa), by Donald Day... 
May 86 


POINT-OF-PURCHASE 


A supermarket promotion that makes 
everybody happy (General Mills), 
by Robert B. Konikow . . . Sept. 92 
How a label unifies a campaign 
(Rawlings Sporting Goods Co.), by 
Mildred Weiler... Dec. 31 

How to be creative when you buy 
P.O.P., by O. Morley Tanney ... 
Oct. 43 

How to buy P.O.P. professionally. by 
William S. Thomson ... Aug. 47 
Lithography on plastic wins awards 
for P.O.P. units . . . July 86 


OMotion at the P.O.P. (Hankscralt 


Co.) ... Feb. 34 

P.O.P. in Canada .. . Feb. 102 
P.O.P. must be sold (Coca-Cola), by 
Maurice C. Roe... June 49 

P.O.P. plus premiums produce sales 
(Moog Industries Inc.), by Mildred 
Weiler .. . Oct. 53 

P.O.P. projectors, by Robert B. Koni- 
kow ... Feb. 29 

Selling children with P.O.P. (Arrow 


Housewares Products Inc.) ... Aug. 
54 


The merchandising broker: can he 
solve your problems?, by Alan B. 
Eirinberg ... May 81 

Three ways to make your p.o.p. 
newsworthy and exciting, by Ches- 
ter Thomson ... Dec. 40 


What research tells us about P.O.P., 
by William W. Mee... July 79 
What's new in P.O.P. .. . Nov. 89 


POSTERS 


How to develop a distinctive poster 
series (Delta Air Lines), by George 
Bounds... March 86 
How to use fluorescent inks with 
taste and effectiveness by Ernest F. 
Perry ... Feb. 66 

Binternational poster annual 1962, by 
Arthur Niggli ... Sept. 14 
Switching from paint to print adds 
life to Budweiser posters, by Mildred 
Weiler... Sept. 85 


A sweepstakes with a new idea 
(The Coca-Cola Co.), by James F. 
Williams... Dec. 62 


How a non-food item uses a food 
premium (Lestoil Products), by Mar- 
ion T. Mocheski .. . Aug. 76 


How premiums & specialties sparked 
sales of sideline (Fram Corp), by 
John A. Weigand... Dec. 73 

How premiums move goods from 
supermarket shelves (Frito-Lay Inc.), 
4 William H. Prince Jr. . . . June 


How savings & loan associations 
use premiums (U.S. Savings & Loan 
ees by Bruce Glenn. . . March 
8 


How to pick a premium, by Robert 
B. Konikow ... April 135 

Let's be realistic about premium pro- 
—_— by Walter A. Saxe... Jan. 
4 


Let’s not waste the power of premi- 
~ by William R. Forrest . . . May 





P.O.P. plus premiums produce sales 
(Moog Industries Inc.), by Mildred 
Weiler .. . Oct. 53 


Preview of the premium show . 
Oct. 55 


Records for premiums... July 48 


Sample by mail builds in-store traf- 
fic (Armstrong Cork Co.) .. . July 
65 

Selective direct mail plus premiums 
builds traffic (Emerson Radio), by 
Eugene Van Cleve... Dec. 101 
Stamps for promotion, by Ted San- 
chagrin May 33 

Using a premium to build traffic 
(DX Sunray Oil Co.) ... July 55 


PRESENTATIONS 
Excitement adds impact to your 
presentation, by William B. David- 
son... Sept. 51 
How to produce better slide presen- 


tations, by John A. Sallay ... Aug 
40 


PRINTING 
A complex die-cut makes matters 
simple (Minneapolis-Honeywell), by 
Ted Sanchagrin ... April 110 

OA look at photolithography (Eastman 
Kodak) Feb. 34 


Can we learn anything from DRUPA, 
by Olin E. Freedman ... Aug. 96 
Checklists for printing buyers, by 
Haviland F. Reves .. . April 124 
WChemistry of lithography. by Paul J 
Hartsuch ... April 16 
Color plays its part, by Louis Ches- 
kin... July 32 
Color problems in the graphic arts, 
by Inter-Society Color Council ... 
Jan. 15 
Good design and good printing 
make good company publications 
... Aug. 91 
How collotype solved a p.o.p. prob- 
lem (National Tea Co.) ... June 92 


How to use fluorescent inks with 
taste and effectiveness by Ernest F. 
Perry ... Feb. 66 


Lightweight paper can be a money 
saver for you, by Ray Marien... 
Oct. 108 


OPrintexec (Education Council of the 
Graphic Arts Ind.), by Contemporary 
Films ... Dec. 87 
Printing that helps exhibit effective- 
ness, by Herbert E. Rothchild .. . 
April 33 
Split fountains for multi-color runs 

Feb. 68 
Systems of printing and reproduc- 
tion .. . Nov. 

@The Penrose annual, by Allan Dela- 
fons... May 20 

@The second color, by Richard S 
Coyne and Robert M. Blanchard... 
Aug. 14 
What you should know about web 
offset, by David Safran .. . Jan. 76 
Why Sayman prints its own, by Mil- 
dred Weiler . . . July 29 


PRODUCTION 
A visual control of advertising pro- 
duction (Esquire Boot Polishes), by 
Lionel H. Braun .. . April 58 


PUBLICITY & PUBLIC RELATIONS 
OA time like this (Volkswagen of 
America), by Marathon Internation- 


al... Dec. 87 


OAdventures in food — the chicken 
(Package Research Laboratory) . . . 
Jan. 86 

BBacon’s publicity checker, 1962... . 
April 16 

OChicago: crossroads of a continent 
(Illinois Bell Telephone Co.) 

Aug. 42 

ODon't blink or you'll miss it. (Close 
and Patenaude) ... Aug. 42 

OF our seasons west (S. D. Stockgrow- 
ers Assn.), by Max Howe Associ- 
ates) ... April 61 


How a theater party/open house 
can pay its own way (Thos. W. Ruff 
and Co.), by S. Michael Collins... 
Dec. 113 


How to capitalize on company ex- 
hibiting. by Gene Gibbons... Jan. 
44 


How to coordinate publicity and ad- 
ee by J. B. Strenski . . . March 
3 


How to get more new product news 
printed, by Erwin S. Koval .. . Nov. 
23 


How to make birthdays personal 
(Welch, McKenna Inc.), by Morris 
Cafky ... Feb. 86 

Press kits, by Ed Sachs... Feb. 19 


Press party on a bus (Pacific Trail- 
ways), by William Niskanen ... 
July 98 
Promotion through public service 
(Bernard M. Brooks Adv.), by Robert 
E. V. Johnson... April 25 

Public relations handbook, by John 
Cameron Aspley .. . June 17 
Publicity distribution services, by Ed 
Sachs ... March 35 
TV publicity film distribution, by Ted 
Sanchagrin ... Aug. 31 

OThe packaging system, by Container 
Corp. of American .. . Sept. 58 
Using educational films to build 
goodwill (The Paul Revere Life In- 
surance Co.), by L. R. Blanchard... 
Dec. 79 
What do editors want. by Al Croft 
... July 21 


REAL ESTATE 


Mystery shoppers can improve sell- 
ing techniques (Harnischfeger 
Homes Inc.), by Robert J. Esler... 
Sept. 117 


RECORDS 


Records for premiums... July 48 


REPRODUCTION 


Systems of printing and reproduc- 
tion .. . Nov. 70 


RESEARCH 


Basis for marketing decision, by 
Louis Cheskin . . . Feb. 16 


How to let your customer help de- 
sign your package (Lucky Tiger 
Mig. Co.), by Stephen W. Harris... 
Oct. 23 


It takes good interviewers to get 
good research results, by Leone 
Walston Phillips .. . Feb. 24 

What research tells us about point- 
of-purchase, by William W. Mee... 
July 79 


RETAILING 


Does the retail pharmacy need sales 


promotion?, by Charles E. Vaughan 
...jJune 


How a new design created a new 
image (Stineway-Ford Hopkins Drug 
Co.), by Seymour Nordenborg... 
Oct. M/E1 


How to plan a consumer promotion, 
by B. V. LeVee ... Sept. 74 

Sales promotion at the retail level. 
by Howard M. Cowee .. . June 62 


Ya gotta squeeze the tomatoes (Dey 
Brothers & Co.), by Leo A. Sachs 
..- Nov. 21 


SALES MEETING 


OCase history of a sales meeting 


(Centron Corp.) ... June 39 


How to add spice to your sales 


meeting (Hamilton Cosco) ... Nov 
31 


How to hold a successful sales meet- 
ing (Allis-Chalmers Mfg. Co.), by J 
L. Wyler ... April 44 


OThe client (Don Nestingen Associ- 


ates) ... July 92 


SALES PROMOTION 


Advertising and sales promotion 
must be sold to top management 
(General Electric Co.), by A. C 
Gubitz . . . Sept. 27 


How to evaluate tie-ins, by Milton 
J. Margolis . . . March 27 


How to get the maximum return on 
your advertising and sales promo- 
tion budget. by Hugh H. Graham... 
Sept. 21 


How to plan a consumer promotion, 
by B. V. LeVee .. . Sept. 74 


Is sales promotion a state of mind?, 
by S. R. Bernstein .. . June 23 


Make education part of your sales 
promotion (Allis-Chalmers), by John 
C. Schildwachter .. . Aug. 17 


Meet the sales promotion executive 
of the year, by Robert B. Konikow 
... May 23 


@Problems in marketing, by Milton P. 


Brown, Wilbur B. England, John B. 
Matthews Jr. ... Feb. 16 


Sales promotion at Johnson Motors, 
by Jerome C. Martin . . . Oct. 19 


Sales promotion on the frontier of 
research (Litton Corp.), by Eleanor 
R. Wood... April 27 


Six keys to sales promotion success, 
by James Wickersham .. . June 19 
The future belongs to sales promo- 
tion, by Joel Harnett . . . May 29 
To plan ahead work backwards, by 
John T. Davis . . . Feb. 22 

Ya gotta squeeze the tomatoes (Dey 


Brothers & Co.), by Leo A. Sachs 
... Nov. 21 


SALES TRAINING 


Bringing ideas to the sales floor 
(Better Homes & Gardens), by Don 
Dooley .. . Jan. 81 


How to sell well: the art and science 


ef professional salesmanship, by 
James F. Bender . . . April 17 


OlJeremy Tate Sr., the last of the small 


time spenders, by Metropolitan Life 
Insurance Co... . April 61 


Make education part of your sales 
promotion (Allis-Chalmers), by John 
C. Schildwachter .. . Aug. 17 


Mystery shoppers can improve sell- 
ing techniques (Harnischfeger 
Homes Inc.), by Robert J. Esler .. . 
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Sept. 117 
OProfits in the bag (International Pa- 
per Co.) ... March 109 
Role playing in sales promotion 
(Owens-Corning Fiberglas), by W 
J. Stroud . June 47 
Sales promotion through sales train- 
ing (Trimview Metal Products Div.), 
by Eleanor R. Wood . . . Oct. 128 
Sales training to maximize sales pro- 
motion (Ford Motor Co.), by Frank 
E. Zimmerman Jr June 25 
OThe art of the swimfitter (Catalina 
Swimwear) May 117 
OThe hidden side of selling (Round- 
table Productions) ... Feb. 35 
@The magic of creative selling, by L 
Daniel Shields Nov. 18 


SHOWS 
An exhibit must be a sales promo- 
tion tool, by Robert C. Dickman 
Oct. 121 
How to keep your show on the road 
(Kelvinator Div.), by Robert Craig 
Nov. 25 


SIGNS 


Goodwill through a sign that identi- 
fies and informs (California Federal 
Savings & Loan Assn), by Oliver 
M. Chatburn April 77 


How trading stamp companies use 

metal signs for promotion, by Har- 

old B. Thompson .. . Dec. 34 

How signs sell service (Villa Motor 

Hotel), by Bert Goldrath 
OPlexiglas (Rohm & Haas) 

109 


Jan. 21 
. March 


Switching from paint to print adds 
life to Budweiser posters, by Mildred 
Weiler... Sept. 85 

What's new in point-of-purchase 
Nov. 89 


SLIDES 


How to produce better slide presen- 
tations, by John A. Sallay ... Aug 
40 


SPECIALTIES 


Don't overlook specialty advertising. 
by William E. Sheppard .. . Nov. 78 


Historical specialties . . . April 146 


How premiums & specialties sparked 
sales of sideline (Fram Corp.), by 
John A. Weigand ... Dec. 73 


How to create buying preference, by 
L. S. Halper Aug. 81 


How to get dealers to use special- 
ties (Plymouth Div., Chrysler Corp.), 
by George D. Booth Jan. 51 


Stamps for promotion, by Ted San- 
chagrin ... May 33 


Why an insurance agency has used 
calendars for 71 years, by Howard 
M. Duffy .. . Nov. 80 


SPORTS 
Ford’s punt, pass & kick competition 
(Ford Motor Co.), by Richard L. 
Shugg Jr... . Dec. 25 
How a label unifies a campaign 
(Rawlings Sporting Goods Co.), by 
Mildred Weiler... Dec. 31 
How to start a trend with filmstrips 
(Brunswick Corp.), by Warren Kel- 
ley ...June 31 


United States markets, 8th edition. 
by J. Walter Thompson Co... . Jan 
15 


SUPERMARKETS, SHOPPING 
CENTERS 


A supermarket promotion that makes 
everybody happy (General Mills), 
by Robert B. Konikow . . . Sept. 92 


How collotype solved a P.O.P. prob- 
lem (National Tea Co.) .. . June 92 


How premiums move goods from 
supermarket shelves (Frito-Lay Inc.), 
by William H. Prince Jr... . June 
109 


Operation shopping centers, by Don- 
ald Curtis... Feb. 16 


Supermarket promotion for super- 
markets (Quality Foods), by Bert 
Goldrath . . . Feb. 99 


Using balloons in a supermarket 
promotion (Pick-n-Pay Supermar- 
kets), by Charles Moody... Aug 
71 


TELEVISION 


An exhibit in a television set (Delco- 
Remy), by Haviland F. Reves . 
May 109 


How small business uses closed-cir- 
cuit television, by John L. Russell 
Jr July 89 

BHow to use television successfully 
(Natl. Retail Merchants Assn., Tele- 
vision Bureau of Advertising) . . 
July 14 

Bliving with television, by Ira O 
Glick and Sidney J. Levy .. . Dec. 18 

WTelevision in the public interest, by 
A. William Bluem, John F. Cox, Gene 
McPherson .. . Jan. 15 
TV publicity film distribution, by Ted 
Sanchagrin Aug. 31 


@TV: the big picture, by Stan Opotow- 
sky Feb. 16 


BThe television writer, by Erik Bar- 
nouw ... Dec. 18 


TIE-INS 


How to evaluate tie-ins, by Milton 
J. Margolis .. . March 27 


TRADEMARKS 


Can you protect your slogan?, by 
Albert Woodruff Gray .. . Aug. 20 
How design built unity in a multi- 
divisional company (Olin Corp.), by 
John Schwaller .. . June 101 


How good is your trademark?, by 

Saul Nesbitt .. . March 56 

How graphic design helped an es- 

tablished company diversify (Baker 

Perkins Inc.), by E. Archer Turner 
Sept. 44 


Know it or not, you've got a cor- 
porate image, by Albert Kner... 
June 96 


Why — and how — a company 
changed its mark (Menasha Corp.), 
by Mowry Smith Jr... . Dec. 91 

Why — and how — to change your 


name, by Walter P. Margulies... 
March 31 


TRADING STAMPS 


How trading stamp companies use 
metal signs for promotion, by Harold 
B. Thompson ... Dec. 34 


How to develop a distinctive poster 
series (Delta Air Lines), by George 
Bounds . . . March 86 
Press party on a bus (Pacific Trail- 
ways), by William Niskanen .. . 
July 98 

OSixty-seven south (Port of New York 
Authority) . . . June 39 
Turning sunshine into dollars (West- 
ern Airlines) . . . June 28 


TRAVEL 
An inside look at an incentive trip 
(General Electric), by Bette Macon 
... Sept. 106 
Travel incentive services, by Bette 
Macon... July 39 


TYPOGRAPHY 

@An approach to type. by John R 
Biggs .. . Sept. 14 
A new look in a newspaper (N.Y 
Herald-Tribune), by Ted Sanchagrin 
... May 59 

@Calligraphic lettering. by 
Douglass... Aug. 14 

@Lettera 2, by Armin Haab and Wal- 
ter Haettenschweiler April 16 
Paragraphing. by G. H. Petty 
Oct. 114 
Ragged margins, by G. H. Petty... 
Dec. 98 
Redesigning a publication (Institu- 
tions), by Richard Koehler 
March 46 

The Didot family and the progress of 
printing, by Albert J. George ... 
May 20 

BThe puffin book of lettering. by Tom 
Gourdie ... Nov. 18 
Twenty rules for better typography 
(Benton & Bowles) .. . Nov. M/El 

BType & lettering, by William Long- 
year... Oct. 14 


Typography makes the ad, by James 
S. Fish .. . Jan. 67 


Ralph 


UTILITIES 


How to photograph water pressure 
(Connecticut Water Co.) . . . Nov. 84 


WEATHER 


How to use climate as a sales tool, 
by Walter F. Kohn .. . April 67 


WRITING 


@How to write a good advertisement. 
by Victor O. Schwab ... Aug. 14 

How to write prize winning jingles. 
by William Sunners .. . Jan. 15 

@Industrial and business journalism. 
by Russell N. Baird and Arthur T. 
Turnbull ... April 16 

@Market and sales potentials, by 
Francis E. Hummel . . . March 25 

The business-letter handbook, by 
Gerald W. Weston ... Aug. 14 

@The language of science, by William 
Gilman... Feb. 16 

@The most common mistakes in Eng- 


lish usage. by Thomas Elliott Berry 
... March 25 


@The television writer, by Erik Bar- 
nouw ... Dec, 18 

@The writers’ handbook, by A. S. Bur- 
ack... April 16 


GTortured words, by Herbert Depew 
.. July 14 


STATISTICS 


TRANSPORTATION 
BPopulation and its distribution: the 


BWriting effective letters, by Mateel 
Filming the monorail . . . Oct. 125 


Rich ... Nov. 16 
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